
 

 

“Success is more than being good at what you do; it’s about being consistently chosen to do it.” 

• Five signs that prove you are not as effective as you could be 

• Why people with written goals make most of the money and most of the decisions 

• What are the most important issues of your top 20 clients? 

• How to handle know-it-all experts 

• Simplifying your procedures:Don’t let your intelligence work against you 

• How to listen like a leader 

• Personal disorganization 

• Identifying your personal time wasters 

• Effectively dealing with people who waste your time 

• Long conversations: Am I working or just talking about working? 

• Are you attracting distractions? 

• The most valuable thing you have to offer is your time 

Making The Most  
Of Multiple Projects 

American Express     
Bank One       
Shell  
Salomon Smith Barney   
Komatsu        
UPS  
TD Waterhouse 
AIM Funds 
911  
Prudential Financial   
Honeywell 
Nortel Networks 
Allstate 
US Department of Defense 
MPI Houston 
Convener's Conference on Tourism 

A speaker and advisor who has worked with some of the 
world’s highest-paid corporate leaders and sales people 
from multibillion-dollar heavy equipment manufacturers 
to top New York Stock Exchange firms. He has a 
background in manufacturing, telecommunications, and 
financial services.  

Garrison started as a sales and marketing person in a 
branch office of a Fortune 500 company at age 24 and 
was chosen to be department head at corporate head-
quarters three years later. He researched and designed 
processes for 38 company locations nationwide, and 
developed and marketed products still being sold in 30 
countries. An experienced actor in films and a profes-
sional stand-up comedian, he has hosted PBS television 
specials and national radio programs.  

 

“Garrison got more laughs than 
Jay Leno and David Letterman 
Combined.” 

−The Houston Chronicle 

Clients Include 

Entertaining, 
charismatic, brilliant…
Gifted in transforming 
complex ideas into 
clear mental pictures. 
 
“Your presentation was 
outstanding. Thanks for making me 
look good.”  

∼ Robert Bohli, Field Vice President,  
American Express 

 
“Rave reviews would be an 
understatement. You are one of the 
best speakers we have ever had.” 

∼ Frank P. Breazeale,  
Sales and Training Officer 

Salomon Smith Barney 
 

“Garrison kept them riveted… They 
constantly remarked that he is one 
of the best they’ve ever had.”  

∼ Paula Temple-Downing 
Nortel Networks 

Garrison Wynn 


